Please don’t regret buying your puppy!
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Introducing the Irish Pet Advertising Advisory Group (IPAAG)
The Irish Pet Advertising Advisory Group (IPAAG) is made up of representatives from the Ireland’s leading
animal welfare groups, veterinary profession and the on-line retail section was created in 2014 to combat
the growing concern about the irresponsible online advertising of pets for sale, rehoming, or exchange.
The enormous growth in the number of online classified websites has been our main focus in recent years.
We recognise that in the 21st Century pets are commonly bought online, but we believe that it is vital that
both consumers and websites remember that an animal is not a commodity like a washing machine or a car,
and should not be advertised as if it were.
Research undertaken by PAAG UK revealed some truly terrible examples where animal welfare was clearly
the last thought in the mind of the advertiser and every day we hear from people who have bought an
animal online only for it to fall sick or die soon after. We have seen adverts selling underage animals, banned
breeds, illegally imported and endangered species.
This is why we felt it was crucial to produce a set of IPAAG Minimum Standards for classified websites - they
act as a safeguard for both animals being sold online and members of the public, and act as guidance for
both sellers and buyers. We hope that the IPAAG Minimum Standards will be just that, a minimum standard
that a website must reach before posting advertisements for pets.
In an ideal world we would prefer people not to buy pets online but would advise that if you are doing so
that you check the website adheres to IPAAG’s Minimum Standards and follow our useful tips in this booklet.
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A pet is not:
A washing machine
A pair of shoes
A new car

A pet is a living animal…

Think before you click!
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The Irish Pet Advertising Advisory Group aims to:
Ensure that pet animals advertised for sale are done so legally and ethically.
Engage with websites and publications to ensure they have up-to-date knowledge on animal welfare
issues in relation to advertising pets for sale.
Highlight illegal adverts to website providers so that they can be removed promptly.
Encourage those websites which advertise pets for sale to self-regulate and comply with agreed
Minimum Standards which underpin a legal and ethical approach to the trade in pets.
Raise public awareness of the need to act responsibly when buying pets from websites and
publications.
The group comprises the following animal welfare organisations and trade associations:
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If you do decide to look for a pet online:

Be sure you are knowledgeable about the pet you are interested in. Your local veterinary practice
can provide advice on all aspects of a pet’s health and welfare, or direct you to a reputable source.

In the case of puppies and kittens, insist on seeing the mother with the litter and judge the parents’
health and temperament. Check that the animal you are interested in is interacting with the mother.

Where appropriate make sure your chosen pet is old enough to leave its mother.

Check that the facilities are clean, have adequate and appropriate bedding, toys and stimulation and
that the animals appear alert and healthy.

Try to ensure that all relevant paperwork is available for inspection when you visit. This could
include the pedigree and registration papers and the parents’ hereditary disease screening
certificates.

Ask the advertiser for a written medical history of the animal which might include veterinary
treatments such as vaccinations, neutering, microchipping and worming.

Request a written agreement that purchase is subject to a satisfactory examination by your
veterinary surgeon within 72 hours of purchase.

If your chosen pet was not born at the place of purchase ask where it came from. If you encounter
any problems please contact the publisher of the advertisement.
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The story so far:
IPAAG has been engaging with online classified sites in Ireland to help them distinguish the legitimate
adverts from those that should give cause for concern.
We have developed a set of Minimum Standards, and a number of Ireland’s leading classified websites have
agreed to comply.
Ideally, we would like to see the Government legislate in this area. However, with the absence of any plans
to do so, we believe that continuing work with websites is vital.
In March 2015 the Department of Agriculture endorsed our Minimum Standards, which were subsequently
launched in conjunction with Minister Simon Coveney at a reception in the mansion house in April 2015.
We have recruited volunteer moderators who are monitoring various sites for adherence to the Minimum
Standards. They are reporting breaches to the websites and informing IPAAG of their findings for our
records.
We are hopeful that our work with the websites will be fruitful, and we will see a marked improvement in
the quality of advertisements in the selling of pets online.
We have provided the websites with animal welfare advice for publication in their pet sections or links to
IPAAG. We hope that consumers, on seeing these advice messages, will stop and think about the
responsibilities of owning a pet, rather than buying on impulse at the quick click of a button.

The Minimum Standards have been developed by IPAAG which includes representatives from the
animal welfare community and the on-line retail sector.
Members of IPAAG
 Chair: Irish Society for the Prevention of
Cruelty to Animals (ISPCA)
 Dogs Trust Ireland
 Irish Blue Cross
 Mutts Anonymous Dog Rescue and Adoption
(MADRA)
 Donkey Sanctuary Ireland
 Irish Horse Welfare Trust (IHWT)
 Veterinary Ireland










Veterinary Ireland Companion Animal Society
(VICAS)
Veterinary Ireland Equine Group
Department of Agriculture Food and the
Marine (DAFM)
Irish Kennel Club
Done Deal.ie
PedigreeDogs.ie
Pets.ie
Adverts.ie
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(IPAAG) IRISH PET ADVERTISING ADVISORY GROUP
MINIMUM STANDARDS FOR ONLINE CLASSIFIED
ADVERTISING WEBSITES
Websites must:
1. Suspend adverts where there is a reasonable concern for the health and / or welfare of the animal(s)
advertised.
2. Run automated checks for ‘blacklisted’ words / terms which may indicate illegal activity and filter for
misleading or inappropriate adverts. Review list of black-listed words regularly.
3. Report any suspicion of illegal activity (e.g. adverts for puppies with visibly docked tails or any
reference to dog fighting), or concern about welfare of any animal advertised for sale to the appropriate
agency (e.g. An Garda Síochána, DAFM, ISPCA, NPWS etc.). Note that the relevant agency may request
that the advert remain ‘live’ to facilitate investigation.
4. Require all vendors to include a photograph of any companion animal(s) or equine(s) that they are
advertising.
5. Monitor for suspicious use of images.
6. Require that all adverts display the age of the animal(s) advertised. No animal should be advertised
for transfer to a new owner before it is weaned.
7. Foals offered for sale independently must be a minimum of six months old.
8. Puppies offered for sale must be a minimum of eight weeks old.
9. Ban adverts offering pregnant animals (excluding equines) for sale and advise vendors to contact an
appropriate animal welfare organisation for advice (e.g. IHWT for equines, ISPCA for other animals).
10. Ban adverts for puppies being offered in advance of being born.
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11. Monitor and potentially ban vendors who use multiple mobile/telephone numbers and email
addresses in adverts.
12. Monitor for and permanently ban vendors (e.g. on a three strikes and you’re out basis) who attempt
to post adverts that do not comply with the minimum standards.
13. Take down illegal or inappropriate adverts without within three working days of notification.
14. Ensure that adverts for canines or equines must comply with relevant microchipping and
identification legislation. All adverts must state clearly that they comply with microchipping legislation.
15. Ensure that every ‘view item’ page includes prominent link to IPAAG advice on buying and selling a
pet (and specific advice for commonly advertised species).
16. Ban adverts for live vertebrate animals that are intended to be fed live to other animals (e.g. ban
adverts for live mice to be fed to snakes).
17. Ban adverts advertising for sale any species covered by EU Wildlife Trade Regulations Annex A and
listed by CITES Appendix I for sale without a valid Article 10 Certificate.
18. Ban adverts for non-human primates such as marmosets and lemurs as they are not suitable to be
kept as pets due to their complex needs.
19. Require vendors of ‘exotic’ animal(s) to provide (or provide a link to) appropriate information on the
care of that species. ‘Exotic’ animals are defined as species not normally domesticated in Ireland.
20. Ban adverts offering stud animals, animals in season or animals ‘for rent’, or ‘loan’ in the pet
section. Note that adverts offering horses for loan may be acceptable.
21. Ban adverts which offer to swap with other animals, services or goods.
22. Provide advice and support that encourages responsible rehoming to advertisers of any animal ‘free
to a good home’.
23. Provide a visible function for purchasers to report inappropriate adverts.
24. Ensure that no vertebrates are advertised for sale as deliverable through the postal system, national
or international and that transport of any animal complies with the legislation.
25. Require all vendors to state the country of residence from which the animal is being sold.
26. Inform all vendors of dogs that if they have six or more breeding female dogs that their premises are
required to be inspected under the Dog Breeding Establishments Act 2010 and that compliance may be
checked with local authorities.
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